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Agenda

= Introduction to Macintosh Retail Group
= X-Channel Strategy

= |CT Blueprint

= Progress Proof of Concept

= Where Are We? Future Roadmap
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Macintosh Retail Group
Introduction
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Our strategy can be summed up as
selling shoes and home decorations
through all sales channels in the most
profitable way possible, and as such to

Mac i nto Sh increase Macintosh Retail Group’s share

of the wallet of satisfied customers

Retail Group
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Consumer sales € 976 million in 2013
(about $1,250).

Of total turnover 20% was generated from cross-
channel activities

Headcount 10,831
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Macintosh Retail Group
Cross-Channel Strategy
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Retailing Where the Customer Is

= More than 3 years ago we defined our cross-channel strategy, which is
designed to enable Macintosh Retail Group to provide customers with
the best shopping experience in the new retail reality

= Macintosh Retail Group has opted for a combination of optimum online
solutions and recognizable, familiar and inspiring stores with excellent
fulfilment

= We bring retailing to customers, through our own sales outlets and
through third parties
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Macintosh Retail Group
ICT Blueprint
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Changing Shopper Behavior: It's All About Who is in Control

Retall 3.0

Supplier Power Retailer Power Shopper Power

Shopping Transformation >

i i

Introduction Internet
Universal Product Code
(UPC)
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Reboot Systems and Organization

Customer centricity and the always connected, channel agnostic customer
are impacting business processes, our organizations and systems and are causing
a real landslide

reboot

F = |-- (o i
-

S e

Our product centric processes, organisations and systems
were designed to support separate store and digital channels have become obstacles
In our need to fulfill anywhere and at anytime
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It's Not Only About ICT Systems

Increase
share of wallet

Cross-Channel ,?.a
Platform oy

N/

Cross Channel
Organisation Cross Channel
Systems

Organisation Procedures Applications Infrastructure

MBA (WMS / Orderflow) glelebaly

§v)
IO
0]

———t-—- CRM

<
)
<

Merchandising _——
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To Be Architecture

= Based on the principles of

= Service-oriented architectures (SOA)

= Process-oriented architecture (POA)

= Combines latest industry best practices

= Pre-requisite for X-channel (real time, web services)

= User Interface agnostic business logic & available on different Ul devices
(also apps and mobile)

= Designed to ensure maximum flexibility and productivity (e.g. via
Business Process Management tooling that helps for deployment of
dynamic business process applications)
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Open Edge Reference Architecture

Open Client Access

Presentation
Client User Interface Libraries Mobile Desktop RIA
& Validations | (Business Logic)
Workflow and Policy 8
(&)
Business . ©
Workflow Business Rules “q:)
Appserver Validation & =
Data Access Application é
GE)
| T S —| n
Data

(As Is)
Management

(To Be)
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New Packaging For Our Existing Systems?

15 COFFEE
ISIRIBUTING
Cui’&}é =

100%

MBIAN COFFEF

. COLOMBIAN SUPREMO POP/
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X-Channel Platform

Realizing our X-Channel Platform by selecting proven solutions and technology...

ERP+ : MBA/ Pr()gress Business Intelligence

= Existing, own developed, and
proven solution to further
enhance (X-channel)

Finance

Merchan- Commercial
dising Engine

Customer

Commercial Engine

= Standard X-Channel
solution including POS and
CRM foundations, fitting
MRG’s commerce needs

Logistics

Infrastructure

Third Party

‘ MBA — Progress

...by molding partnerships that allow MRG to respond to the increased complexity and speed of change
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Planned vs. Realised

SUCGESS  SUCCESS

WHAT PEOPLE THINK ~ WHAT IT REALLY
IT LOOKS LIKE LOOKS LIKE
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POC
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Pacific Platform

MRG Proof of Concept — MDM

PROGRESS
EXCHANGE:



29

Agenda
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Background to MDM as Candidate for POC
POC: Core Principles / Instructions for the Development of MDM
POC: Two Meta-Models Need to Work With Each Other

POC: What Did We Build




Background to MDM as
Candidate for POC
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Background to MDM as Candidate for POC

= A seamless cross-channel experience is impossible without master data
management (MDM)

= Leveraging product data consistently across all channels is key Iin
meeting customer expectations

= Traditional Article management is never designed to meet the demands
of the Omni channel retailing:

 Real-time access

Rich data and digital assets
Flexible data models

Variety of devices in omni-channel commerce

Central available / providing single point of view
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POC: Core Principles / Instructions
for the Development of MDM
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Master Data Categories & Domains

MASTER DATA CATEGORIES & DOMAINS (OR ENTITIES)

PARTIES THINGS PLACES CONCEPTS

In
Scope
for POC
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Creating Master Data Via Workflows

= Information of Master Data is most of the time built up over time and by
different people involved (e.g., one first gets the picture of the product In Scope for POC
of the supplier, later on cost price information is handed over, later on
the marketing department enriches the product with commercial
descriptions etc.)

Mo conflicks ¢

Product is classified |

Mat archived

rllli
- Check Conflicts Change status to Classified Supplier info

There are some conflicts ErTHleE 5 G ErE

Classification|not provided

a2 _a

Resolve Conflict Assign dassification

anry member(s)
Frarm Buying sdrmin
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Sources of Master Data

= Manually entered
* This is the traditional methodology

*  Where possible, manual creation or maintenance of Master L
Data will be kept to a minimum. E.g. by importing product e I Scone for POC
information coming from suppliers, suppliers editing their data -~ — — -
via supplier portals or customers maintaining their data on
websites etc.

= Upload from files (csv, xml, ....)

* This is currently being used in certain instances e.g.,
for supplier barcodes and data enrichment 0 "CSV'|

« This methodology will continue to be used and
needs to be available for all Master Data

= Web services
 CRUD services need to be available for creating/ ## In Scope for POC
updating/deleting Master Data Web Services

35 P R 0 G R E s s © 2014 Progress Software Corporation. All rights reserved.



Base Principle: Centralized Setup: MDM Updates Pushes the Data

MDM
1
Push the data
Master
Data

Push the data

X |
v
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Product Information Management

= Product Management is about information from products that are for sale or for use
within a company

* Products have two subtypes :
— Goods are products that are tangible,
— Services are products that involve the use of time and in general are not tangible
= Product Management will have the following high level setup / base principles
« Data from the central database is pushed (in real-time) to the subsystems

* Product management will contain all data of the product (textual, images) for all processes within the different
OPCO'’s. There will be no different source of product information, be it in a direct or indirect way

* In principle all information is defined on the highest level, but on all levels one is able to change
the default data

* Product information (material, commercial descriptions etc) will be stored via a flexible attribute management
« 2types of data entry screens will need to be created

— Screens allowing for traditional data entry (reflecting more ore less the underlying database tables)

— Screens allowing for entering data as part of a workflow (reflecting the data needed/available as part of the normal workflow)
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Product Information Management

= Product Attribute Management:
» Allows to flexibly model all the information we want to store re. the product
* In principle adding new types of information does not need database changes

* Product Attribute Template allows to define what information needs to be stored for what type of product.
(Store different information for footwear vs textile)

* Inheritance principles to be used to reduce as much as possible the work involved in managing product information
* From Date to Date
— Each attribute has a from date to date indicating if the attribute is available yes or no
— Each attribute value has a from date to date indicating if the value is applicable yes or no / allowing for defining future values
= Product Hierarchy Management
* Primary vs Alternate Hierarchies
* Both are created based on rule sets
* Each Hierarchy has a from date to date
* The primary hierarchy reflects the physical characteristics of the product

e Aproduct can
— Only belong to one category in the primary hierarchy

— Belong to multiple categories in alternate hierarchies
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Product Information Management

= Article number
* The article number is meaningless

« On channel level it will be possible to create a artificial meaningful article
number based on a rule set

* The rule set will have a from date to date defined
= Size ranges

« Will be defined via the product attribute template

« Can be multidimensional (Length, width,..)

« A UOM conversion rule will allow for converting from e.g. UK Sizes
to Euro Size

* On the product the base UOM is defined
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Proof of Concept: Main Goals

Delivery in a short timeframe

Improvements in development speed and flexibility

Needs to be state of the art and prove the technical concept where all future development will be build upon

= Modernisation

= Different tooling used within the Pacific Platform (Rollbase, Openedge BPM, Corticon, Openedge ABL, SOA architecture, ...)
= At minimal 1 workflow via Openedge BPM is defined

Needs to be able to used on different client platforms : desktop, tablet, smart phone, ...
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POC: Two Meta-Models Need to
Work With Each Other

= |s het goed dat ik in het Nederlands
presenteer?

= C’est bon que je vous préesente en
francais?

= |st es gut dass ich auf Deutsch
prasentiere?

* |sit ok to present in English?

PROGRESS
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Some Complexities

= Article/Attribute definition
* An article has attributes. E.g. sole material, heel height.
« But attributes are different per shoe: sandals don’t have heel height.
* New channels require new attributes, e.g. Amazon requires extra attributes on their website
— We can’t do with a classical article table, we need to ‘link’ attributes to a specific article ‘on the fly’
= Attribute value definition

« Attributes get a value. In many cases there is a list to choose from, e.g., materials
(leather, suede, neopreen)

* The possible values are dependent on the values of other choices (defined in Corticon)
— The possible values to choose from are built up at runtim, e.g., when showing a dropdown list
= Attribute group
« Attributes are defined in groups
* In a User Interface groups will be tied together

— Need for tabfolders (or the like) that will show all attributes of a specific group
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Definitions Stored in Progress Database

class Product

Product

- Productld :GUID

- Primary Hierarchy :Product Hierarchy
- Tradeable :logical 0..* 0..*

0..*

Alternate|hierarchy  Primary hierarchy

0..* 1

Product Hierarchy

- Primary :logical

Channel Hierarchy

- ChannelHierarchyld :GUID
- Top Level Element :Channel Hierarchy
- Bottom Level Element :Channel Hierarchy

- Top Level Element :Product Hierarchy Element
- Bottom Level Element :Product Hierarchy Element

Product Template

«abstract»
Attribute

I
I
\
I
\
I
|
I
I

- Attributeld :GUID

- isDimension :LOGICAL = FALSE
- AttributeType :AttributeType

- Defaultvalue

- Mandatory :logical

- OnlineValidation :LOGICAL
«Translateable»

- Name :character
- Label :boolean

ProductTemplateAttribute

- DateFrom :datetime-tz
- DateUntil :datetime-tz

- ProductTemplateAttributeld :GUID
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Business Logic Builds ‘an Article’

= Boot
 Attribute: Material
— Possible value: Leather
— Possible value: Neopreen
« Attribute: Heelheight
— Possible value: 1 —5 cm
— Possible value: 6 — 10 cm

— Possible value: 10 — 15 cm
= Sandal
« Attribute: Material

— Possible value: Leather

— Possible value: Suede
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Per Article the Screen is Different

MATERIALS
Upper Material

Material 7‘

Material Group
Material Type "1

Lining Material

Material ‘7‘

Material Group "‘
Material Type "'I

Heel Height (mm)

Sole Material

Material

Material Group

Material Type

Insole Material

Material ?

Material Group

Material Type '

Other component??

Material "

Material Group

Material Type W

Ml s ATThning fTre
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How Did We Solve It?

'Appserver

‘Corticon = Complete

meta model
‘ = Fill
possible
Pippserver values per
= Retrieve attribute
O Lneta dmodel = Based on
Rollbase ased on rules
hierarchy
= Load
page = Relational
database +

= RESTcall ABL logic
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Rollbase @

= Display generic
object

Javascript ‘

*Hide columns/fields

*Fill pick lists

Rollbase ‘

= Save user input

Appserver
Store input

In relational
model



What Was the Result

Article Info
Supp Ref G JN CategoryValus | Footwear
SuppCol  wiwW Gender\Value Lﬁés
ModelValue | Safaty Boot
Image
Attribuut Beschrijving Kosten Leverancier Variant Vénn_rijzing
Bovenste Binnenzool
Bovenmateriaal Group Leer [v] Binnenzool Materiaal Group
Upper Genre Hard rubber E’ Binnenzool Genre
Bovenmateriaal KL-101 Binnenzool Materiaal
Zool
Sole Materiaal Group Rubber v
Sole Genre: Kunststoffen v'
Sole Materiaal SOPO-143  [v]
Fastener — Please select - v |
Imitatiebont

PROGRESS
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BrandValue
ColourGroupValue
SeasonValue

CurrencyValue

Natuurlijke vezels |v|

Kunstleer

> i€

Katoen

Acetaat
Acrylics
Angora
Aniline
Genakor 023
Gepigmenteerde
KL-101
Mohair

Mylon
Poly-soft S40
Poly-soft s70
Puolyesters
Paolyethyleen
Palystyreen
SOP0-14-3
SOP0-14-6

Senvies

Voering
Voering Materiaal Angora ;_v__l
[v] Vioering Materiaal Group Synthetisch [~]
Voeﬁ:\g Genre Synthetisch textiel




POC: What Did We Build
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High Level Process Overview

Article creation starts in a Mobile App
(OE-Mobile)...

... Triggers a Business Process
(OE-BPM)

= Buying administrator enriches
data using Rollbase

= Manufacturer supplies product
attributes ruled by Corticon

= All core functionality in ABL

= Persisted in OE Database
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OE Mobile Starts Article Creation

Select from gallery

Take photo
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Article Clarks

Take photo

Supplier article number

Supplier Colour
Description/Reference

Colour group

Grey

Emilio Luca
Currency

Save




OE BPM Defines the Article Creation Process

Mo conflicks

= Mat archived Product is classified «—  ——
N
- N = -0
- Check Conflicts Change status to Classified Supplier info

There are some conflicts

Product is archived >O
* j '] Classification|not provided

Resolve Conflict Assign dassification

E
=
| —

=

=1
()}
=

El-

o
=
=
[m]
e

(i

o
=
0
=
=
L=1
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Buying Administrator Enriches Data Using Rollbase

Back

Supplier  Clujana S.A E

Articles XLFY T

Supp Ref SuppCol Article Season Colour Group Brand Currency Target Price Category Gender Model Sele

CLJN YW Ws13 [v] | Purper [v] | ariat [v]| EUR [v] |20 Schoeisel |v| | Dames [v] | Veiligheid boot [v| O
TSI yellow — Please se Geel ariat UsD 256 — Please select — — Please select — — Please select — O
Wayfare Team - Please se - Please select — - Please select — - Please select —- 0 - Please select —- - Please select —- - Please select - O

Submit
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Manufacturer Supplies Product Attributes Using Rollbase

Generate Variant Generate Graph

Article Info

Supp Ref O IN CategoryValue | Fogtwear Brand\alue

SuppCol |y yW GenderValue | gdies ColourGroupValue

ModelValue Safety Boot Season\Value

Image Currency\alue

Attribuut Beschrijving Kosten Leverancier Variant Verwijzing

Bovenste Binnenzool Voering
Bovenmatenaal Group Leer v/ Binnenzool Materiaal Group Matuurlijke vezels |v | Voering Materiaal Angora v
Upper Genre Hard rubber v Binnenzool Genre Kunstleer _'v_ Voering Materiaal Group Synthetisch v
Bovenmateriaal KL-101 V| Binnenzool Materiaal Katoen fv' Voering Genre Synthetisch textiel |
~
Acetaat
Acrylics
Angora
Zool
i Aniline
2 [ Genakor 023
Sole Materiaal Group Rubber v Gepigmenteerds
KL-101
Sole Genre Kunststoffen v |
— Mohair
Sole Materiaal SOPO-14-3 |v| Nylon
Poly-soft 5S40
Fastener — Please select — |+ | Paly-soft 570
Polyesters
e Do Palyethyleen
Puolystyreen
SOPO-14-3
SOPO-14-6
Srrvlics
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All Relations Between Attributes are Defined in Corticon

[E
File Edit Mavigate Search Project Rulesheet Run Window Help

- als ORI BREH 2es Q000 | | W |33 Qi HrErmerD T £0 Team Synchr.. % OpenfdgeB.. [fj DB Navigator [ OpenEdge Se.. &% Opentdge..

Cenditions 0 1 2 3 4
a  CategoryValueValueCharactertolower ‘footwear' ‘footwear'

3 ~
‘footwear' ‘footwear' ‘clothing’

7 m

4

ttParameter [Categor

i Fiiters

54

37 | Model.Order = 3 laced', 'fashion laced formal’, 'boat shoe', 'fashion laced casual', ‘other
shoe', 'rough wear boots', 'boot’, '3/4 length boot casual', ‘trekking boot',

‘snow boot!, 'ankle boot fashion', 'ankle boot casual', 'high leg boot

casual', 'safety boot', 'safety shoe', 'wellington’, 'character wellington’,

‘shower sandel', 'jellies’, 'skate shoes', 'fashion canvas', 'skate gender’,

'canvas gender', 'character gender’, 'sport sandal’, 'ski boot’, 'flip flop',
‘espadrille’, 'character slipper’, 'slipper mule fashion', 'slipper mule basic',

'closed slipper’, 'bootee slipper’, 'other'}

‘football indoor’, ‘football screw in
studs', ‘football moulded sole’,
'football blades', 'football astro’,

‘fitness', 'sport sandal’, 'adventure

sport (hiking)', 'ski boot,

‘snowboard boot', 'other technical

sport shoes', 'health sandals',
'health mule', ‘health clog’, 'flip

a8 = Order
a [ -( rl (ttParameterValue) [CategoryValue] _ . — . . _ . _ .
= up eter [Gender] b GenderValueValueCharacter.tolower {'pre school girls', 'pre school boys', 'junior girls', 'junior boys', 'teen girls’,  {junior girls', 'pre school girls', not {'pre school girls', 'pre school | {'pre schoel girls', 'pre school | {'pre school girls', 'pre school boys', junior
5] 4 ar.am el ‘teen boys', 'ladies’, 'men’, 'unisex, 'undefined'} ‘teen girls’, 'ladies'} boys'} boys', junior girls', ‘junior boys', | girls', 'junior boys', 'teen girls', 'teen boys',
b 4 Filters ‘teen girls', 'teen boys'} 'ladies’, 'men’, 'unisex', 'undefined'}
= Order
3 -( r1 (ttParameterValue) [GenderValue]
4 [=] ttParameter [Model]
& 47 Filters
= Order
b —€ 12 (ttPossibleValue) [ListModel]
c  ListModel.ValueCharacter.toLower {'undefined’, 'leisure sandal’, 'classic sandal’, 'comfort sandal’, ‘fashion | {'sling back sandal’, 'party sandal’, | {'roller blades', ‘flip flop sport', {'undefined’, 'slipper socks', "ankle socks',
sandal’, 'mule’, ‘formal open shoe’, ‘casual open shoe', ‘formal slip on’, ‘party shoe', '3/4 length boot ‘other leisure sport shoes', ‘knee high socks’, 'sport socks', 'high
Filters ‘hucblad shos' ‘sl hes' har chas' 'l I' ‘clacei v £ L' ‘hink lan bhact £ ey | inn rhose ! trainina’ + ! tunnhe bat' 'al | eeard b,
157 | Gender.Order = 1 ‘{'3.-"4 length boot casual’, '3/4 length boot formal', '3/4 pants’, ‘adventure sport (hiking)', ‘ankle boot casual', 'ankle boot fashion’, ‘ankle socks', 'ankle support’, ‘anorak’, 'arch support’, 'backpack’, 'backpack (sports)', 'badminton racket’, 'bar shoe',
=] ‘comfort slip on’, ‘fashion slip on’, 'leisure laced’, 'classic laced', 'comfort indoor', 'squash/volleyball', acket’, 'other clothing’, ‘tracksuit’, 'polo
27 | Category.Order = 2 P P 9 ey ) 9 P

shirt, 't shirt, 'shorts’, 'vest!, 'swimming
suit', 'trousers', 'sweatshirt', 'track suit top',
‘shirt", 'pullover', 'pole neck’, 'underwear,
‘coat’, 'cap’, 'hat', '3/4 pants’, 'glove’,
'headband’, 'ski coat', 'ski pants', fleece’,
‘body warmer', 'anorak’, 'others'}

flop'}

Actions < > A

Post Message(s)

A | ListModel.FlagValue T n T T
v
Overrides
L2 Rule Messages Rule Statements &3 SO
Ref |ID Post Alias Text Rule Name Rule Link Source Name Source Link Category Comments ~
v
E<>
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ABL Generates Variants Based on Color/Size/Fit (3-Dimensional)

class Product

Service Good

Product

- Productld :GUID

-  Primary Hierarchy :Product Hierarchy
- Tradeable :logical 0.” 0.7[- ChannelHierarchyd :GUID

- Top Level Element :Channel Hierarchy

- Bottom Level Element :Channel Hierarchy

Channel Hierarchy

o.-
Alternate hierarchy  Primary hierarchy .
wabstracts
Attribute
o.* 1
- Attributeld (GUID
- isDimension LOGICAL = FALSE
Product Hierarchy Product Template R Ifn:iTutT.:_}_l;n AttributeType
- Frimary :logical , - DefsultValus .
- Top Level Element :Froduct Hierarchy Element | - r'-'15|'_|d513'5‘: 1|=_'EI|3‘-=||
- Bottom Level Element :Product Hierarchy Element ! - CnlingValidation (LOGICAL
! - OwverideableByVariant (LOGICAL = FALSE
! « Translateables
J,I - Mame :character
! - Label :boolean

Irarvelatons also ProductTemplateAttribute

dependent an Channel
hierarchy

- DateFrom :datetime-tz]
- Datelntil datetime-tz
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Development

Tore Van Greembergen
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Agenda

= Objectives

= Qrganization

= Development (Delivered, In Progress and Planning)
= Challenges

= Conclusions
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Objectives

= Realization Rapid Application Development

* Modern flexible tooling to support fast changing Business Strategies
and Markets

= Maintainability

= Cost of Ownership
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Organization

Organization development team to meet business goals

« Existing (Local) team for continuation daily operations

Near shoring for modernization
* New developments (replacement, adding new functionalities/ modules)

« Adding knowledge for new available tools

Architectural support - Progress Professional Service
* Support

* Services

Integration Existing (Local) team and Near Shore team

* (When it all comes together — Resources and source code)
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Development — Delivered

= Rollbase replaced Store Front Office Application (POS+)

= Replacement of current application (Modernization) including Open Edge BL
Integration for real-time communication — New design

Rollbase Server Web Server OpenEdge AppServer
4 A “/x: Web Application :‘:\ 4 )
Item Object ltems Resoures N Items.cls
N e [T/ (Interface)
erEntry Svc
f Order Object ) ) V" Orders Rassuncs P8 p)( Cl}ni':lerfrz.cls )
- —
k\ 4 (Customers Resource {interiace)
./ Customer Object \ \ {x-_rx Customers.cls
\_ A N (Interface)
b
> 2
\. J X Jh 4
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Development — In Progress

= Rollbase integration Back Office with Front Office

R,
|/ B IManualReceiptetsil | ro... x | & - o IEH
€ | @ rollbase.wayfare.ro:8980/ master/m/main jspZact=showFilteripagel d= 7751 &cellld=14146 ¢ ||B~ Google Pleae 4 & @- = ~| =
&2 Google Traducere [8) Cele maivizitate | | Ghid pentru incepateri [&] | Article | Progress Roll.. cs.utcluj.ro/csd/pics/d..

@) Disable- & Cookiesw ,# C55+ [ Forms- (& Images- @ Information- [ Miscellaneous- # Outliner 4 Resizer & Tools- [ View Source- [[I] Options- SOV

¥ PROGRESS Pacific

W™ pos+ o = - T <

Unpairs Thefts Material orders Complaints PrintLabels Timeregistration Customer Emails Fidelity cards ConfirmSpecialOrders [MIEGUEINGZSNSEM @ New

‘ PosignThispge | & | OO0 | @ |

Summary ~ Flow ~ Details ~

ManualReceiptDeta

Search Criteria

Refresh View Clear Filters

ManualReceiptDetails 1-8 of 8

‘Customer Name Customer OrderNr Shipping Note Nr Article/Colour

View| Edit| Dl 2 o
View | Edit | Del 13000350 v 1 Al108 20012037/55 B&CO PSANDAALVRIJETII 43730 B&CO 19 1 1
View | Edit | Del 13000350 v 1 Al108 20012037/33 B&CO PSANDAAL VRIJETI) 43730 B&CO 20 1 1
View | Edit | Del 13000350 v 1 Al108 20012037/55 B&CO PSANDAALVRIJETII 43730 B&CO 21 1 1
View | Edit | Del 13000330 v 1 Al08 20012037/33 B&CO PSANDAAL VRIJETIJ 43730 B&CO 22 1 1
View | Edit | Del 13000350 v 1 Al108 20012037/55 B&CO PSANDAALVRIJETII 43730 B&CO 23 1 1
View | Edit | Del 13000330 v 1 A108 20012037/55 B&CO PSANDAAL VRIJETI) 43730 B&CO 24 1 1
View | Edit | Del 13000350 v 1 Al08 20012037/33 B&CO PSANDAAL VRIJETII 43730 B&CO 25 1 1
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Development — Delivered

= BPM for Managing Message Flows

= Web services — Interfacing third-party applications (Web services —
Rest incoming/ SOAP outgoing)
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Development — In Progress

= BPM Integration with Open Edge

Approved Send Notification

= T e
{‘—/\—b{ Wgﬁ'; g épmval Dn‘ " o u N Otlfl Catl O n S
=§’) = Alerts

Autoapproje Waiting for Notification

Approved 2 u Escalat|0ns

2
§ Waiting for AutoApprove ‘
% Autoapprove from On Hold —_—
& b{ Send ll‘dotiﬁcation u U I I nteg ratlon
|
| .
‘ = Task lists
,_“ Auto Approve ﬁ'm on Hold

= Emails
= Text messages
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Development — In Progress

= (Rollbase) Mobile

2 1l 98% @ 09:32

Scan/Enter article

Scan article

Enter article

Dev Only MYSWO0D4

= 2 i1l 98% @ 09:34

+

< Back Article price details

20012006/22 Size
LULU P.SANDAAL VRIJE LT060002S

Current price EUR 20

Label Requirement;

No action

*
Enter Article
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=T 2 11 98% @ 09:37

T+

€ Back Article price details

16051027/22 Size
BERK D.ORTHOMUIL 162

Current price EUR 89.

New price EUR 102
Price active date 2014-09-29

Label Requirement;

102.85

New price

*
Enter Article

o

= 2 il 98% M 09:36

< Back Article price details

16052001/22 Size
ROHD D.ORTHO MUILEN 1472

Current price EUR 36.

New price EUR 0

Price active date 2014-10-04
Label Requirement;

Discount label

39%

*
Enter Article




Development — Planning

= Further integration Rollbase, BPM, Mobile with existing
OpenEdge application

* Client BL separated from Ul
« Enabling current Business Logic as a service
* Replacement Ul (Client by Web Based)

= |ntroduction Corticon (BRM)

* For complex and/ or fast changing rules
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Challenges

= Training to keep Iin pace
= Early adaptor Progress tools

= Embedding BPM, Corticon, OE Mobile, Rollbase Mobile,
Rollbase and Open Edge

= Managing source code
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Conclusion

= Utilization existing knowledge (Business and Development) — beware of
the pitfalls

= Controlled project planning and rollout
= Cost control (What, How and When)

= Fast development to keep in pace with fast changing Business
Strategies and Markets

= Near shoring provides additional knowledge, capacity and flexibility

= Progress tools supports (our) integrated tooling requirements —
challenges but recognized
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PROGRESS
EXCHANGE:

Visit the Resource Portal

= Get session detalls & presentation downloads
= Complete a survey
= Access the latest Progress product literature

www.progress.com/exchange2014
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